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NMPUBETCTBUA YHMACTHUKAM OOPYMA

~

Jlasus Kygpatos AHapen Kapnos

MUHUCTP MHBECTULMM, MPOMbBILLNEHHOCTU 1 TOProBnu Pecnybnumkm YabekmncraH Mpencenatens NpaBneHmsa Accoumalmm aKCNepToB pPbiHKa putenna

«2TO 3HaUYMMOeE COObITUE OTKPbIBAET HOBbIE MEePCNeKTURBbI O/14 «YTOObBI OCTaBaTbCA Ha NMUAUNPYIOLLMX MO3MLMAX, HEOBXOOMMO
Pa3BUTUA TOPrOBO- SKOHOMUYECKOIo COTPYOHMYECTBA Mexay He TOTbKO UOTKM B HOIMY CO BPEMEHEM, HO 1 OMnepexxaTb ero, BHeOpas
Y36eKncTaHoM, Poccren 1 opyrimmm cTpaHamm LieHTpanbHom Asmn. nepenoBble pelleHra 1 afanTUpysCb K HOBbIM ycrioBUAM. Ha Dopyme
CerogHsa MUpP CTPEMUTENBHO MeHdaeTcs, 1 LMdpoBM3aLMA, BaC »KOyT 9KCMepTHble CECCUU, KPpYTTble CTOSMbl, MNieHapHble
MHHOBALMM U HOBblE TEXHONOMMM CTAaHOBATCA HEOTbEM/IEMOM YaCTbIO OUVCKYCCUM M yCMELLHbIE KEMNCbI, KOTOPbIe OTpaMKatoT fydlime
rnobanbHbIX MpoLueccoB. DopyM NpPefoCTaBNAET YHUKANbHYO MPaKTUKM U MOMOratoT BbICTPaMBaTb CTpaTerny ana 6yayLlero pocTa.
BO3MOXXHOCTb 4119 06CYy»KOeHUS NepeaoBbiX peLleHni YBepeH, 4to Central Asia Retail Week cTaHeT rmaBHoM mnowagxkom

M yKpenneHnsa NapTHEPCKMX OTHOLLEHMI, KOTOPble MO3BOMAT cO34aTb 0119 perynapHoro B3aMMoaencTBMa y4acTHUKOB PbiHKa, 06MeHa
MPOYHYIO OCHOBY OS5 AalfibHEeNMLEero pocTa M NpoLBeTaHMa HaLLIMX nepenoBbIMU UOEAMM U BHEAPEHWA MHHOBaLWMIM B 06NacTu puTtenna
SKOHOMMUK. M 2M1EKTPOHHOWM KOMMepUUK. BaaMogencTeme 1 coTpyaHMYECTBO,

A yBepeH, uto DopyM CTaHET KaTaNM3aToOPOM HOBbIX YCMELLHbIX KOTOPOE Mbl 30eCb HanaXXmBaeM, 6€3ycroBHO, BHECET 3HAYUTENbHbIN
MHMLMATMB, KOTOPbIE BHECYT 3HAUYMMbIN BKA4 B pa3BUTUE BK/1aM B Pa3BUTKME 3KOHOMUK CTPaH LieHTpanbHom Asnin».

pPernoHa bHOM TOProBAU U 31EKTPOHHOW KOMMEPLIUM».
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O MEPOIMPUATUN

Central Asia Trade Forum — 3To MexxayHapogHoe cobbiTue, KOTopoe
obbegMHaeT y4aCTHUKOB PO3HMYHOWM TOProBAM, MOCTABLLMKOB M
npousBoaunTenen NoTpebunTenbCcKow MNpoayKLMKW, peLleHunin ona putenna,
KOHCaNTUHIOBble KOMMaHMK, OTpacneBble 06begMHEHUSA M OpraHbl BlAaCTW.

RETAIL WEEK
A am

dopyM coBMecTUT B cebe aBa dpopmaTa:

- TPagULMOHHAsA NoLllagKka C HETBOPKUMHIOM A19 06Cy»KaeHUaA
aKTyallbHbIX MPOBIEM PUTEWIA M MOUCKA COBMECTHbIX pelleHUin ang
bur3Heca;

BbICTaBOUYHbIV GOPMAT C LUMPOKMMU BO3IMOYKHOCTAMM HArMAQHO
MPOOEMOHCTPUPOBATL NepeaoBble Pa3paboTKM U TEXHOMOM MM
B chepe puTenna. Ha BbicTaBke BeayLlMe MOCTaBLUMKWM, CEPBUCHbIE U
KOHCaNTUHIOBble KOMMAaHUM NPOAEMOHCTPUPYIOT MepenoBble
Pa3pPaboTKU U TEXHOMOrMK B chepe putenna, npeacTaBaTT HoBenLlne
ToBapbl U ycnyrn. focTem »ayT MacTep-Knacchl, Nydllne pelleHuna aag
MarasuHoB, cneLuanbHble NpeasoXKeHna OT SKCMOHEHTOB.

OOPYM B LLUDPAX
1500+ 50+ 500+ 200+

YYACTHUKOB NENOBDbIX KOMIMAHUN CMUKEPOB
MEPOMPUATUA
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XYPPAM TEWWABAEB

3aMecTuTenb MUHUCTPa UHBECTULIMIA,
MPOMBILLNEHHOCTU 1 TOProBN

Pecny6nukn Y36ekucTaH

AOMUTPUN PYCAKOB

[npeKTop no B3anMoaencTBmio
C opraHamu rocyfapcTBEHHOW BNacTu
CEpBUCOB 3NIEKTPOHHOM KOMMepPLIMK
AHaeKc

Ozon

KCEHUA KOYEPIMHA

AuVpeKTop No MapKeTUHry «YMam Mpynn»
(«HapogHbIin», Globus, «docTop» 1 SPAR)

DY 4

BNAANMUP TOHYAPEBUY

[peKTop o pa6oTe ¢ pervoHanbHbIMM
1 3apy6eXHBIMU OpraHaMu rocyfapcTBEHHOM BacTu
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BSIYEC/IAB MNAK

MepBblt 3aMecTUTeNb AUPEKTopa
HAMN

<

KOHCTAHTUH JIOKTEB

MCnonHUTENbHbIN AMPEKTOp
HunbceH

AEHUC KOCAYEHKO

leHepanbHbIN AMpeKTop
M Cosmetic

W
]

MAPUHA NONIKOBA

KoMMepueckuin anpekTop
Baraka Market

CINMUKEPDbI DOPYMA

MHOMXXOH ABlYPAXMOHOB

HavyanbHUK genaptameHTa
BHelwHe Toprosnn MmnHucTepcTaa
VNHBECTULIMIA, NPOMBILLINEHHOCTUN
wnToproenu PY3

AHHA NEBEAEBA
BuLie-NPe3naeHT Mo MapKETUHTY
Accoumaumm 3KCNepToB pbiHKa
putenna

ACKAP)XOH 3AKNUPOB
HauanbHWK ynpasneHvs passuTus
cdepbl 060poTa KPUMTO-aKTUBOB
HAMNN

e
ABAlYPAXMOH ABAAYPALLNOOB

Ynpasnaowmin aupekTop/rnaea cynep snna
komnaHus Alif

AHOPEWU KAPMNOB
Mpencepnatenb NpasneHns
Accounaunm aKCnepToB pbiHKa

AHXXENA PABOBA

[NvpekTop dpopmata
WKECTKWUM» ANCKayHTep

AHOPEN KOBAKUH

MEB LUEBLIOB

DurHaHCOBbIV AMpPeKTop

retailweek.uz

BAOJNNTEH MAKCUMOB
Buue-npe3sunaeHT «OMNMOPbl POCCUW»,
npesuaeHT Accoumaumn
ManodopmMaTHO Toprosnun

AKMAJ1b NPUMKYJ1OB

Maga MpepacTtaButensctea Wildberries
B Y36eKucTaHe

AMUTPUN BEH3OPYK
CEO
Uzum E-com

AHAPEW LLEHHUKOB

Ynpasnsiowmin gupeKTop
KanuTan 6aHk

BNAOANCIAB KYPBATOB

feHepanbHbI AUPEKTOP TOProBoOK ceTh
«MATepoyKa»

-«

APTEM COKOJ10B

Mpe3uaeHT Accoumanmm KoMnaHum
UHTepHeT-ToproBan (AKUT)

XYAXOHIr'mP YCMOHOB

Iupektop ZOOD

CAPOOP KAODLIPOB
GR
AHpekc YabekncraH
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MY3ADDAP ABAMOB OJ1Iblr'A KOHAPATbEBA
MpepcepaTens [OupeKTop no 3akynkam Bil
Accoumaumnm aNeKTPOHHOM
KOMMepLun

OJIMMXOH 3AKUPOB MYPAT A3BAMOB
NcnonHUTenbHbIN AUpeKTop OcHoBaTtenb 1 Npegcepatensb
UZCARD Accoumaumm @paHyai3nHra ysbekucraHa

L2

)

HAPIrM3sA MUPAJTIUMOBA

[npekTop KpunTo-MarasunHa CryptoMAG

APTEM KJTUMEHKO

Aunpektop OO0 Heemera

.j-,

FTAJIMHA KAH

AvpekTop AenapTaMeHTa OcHoBaTe/lb

AHAP KOCTEHKO

no ynpasJieHMIo NepcoHanom
Texnomart

KSP CONSULTING

retailweek.uz

CINMUKEPDbI DOPYMA

LWABKAT PACYJ1IOB

AVpeKTop No MapKeTUHry
Baraka Market

OVEP MNUP3AAXMEQOB AMUTPUA BbINPULIKUI BNAAUMUP MUCKYHOB

Mpepcepatens NnpaBneHns WUT-pupekTop KoMMepueckuit gupekTop
MapKeTUHIroBo accoumaumm Y3bekucraHa M Cosmetic M Cosmetic

EBrEHUUN PAHbKO KAMPOHBEK MYXAMMALVEB PADAUIIb CAITUXOB AEHNC CTPYKOB
PykoBoauTenb GUHTeX-HanpasneHms HavanbHWK ynpaBneHus [OnpeKTop Mo passuTuio, leHepanbHbIi AUPeKTop
Ediweb Mo PerynmMpoBaHMIo 1 PasBUTUIO [vpeKumnsa No NHGOPMaLIMOHHBIM TEXHOMOMUSM Geointellect
3MEeKTPOHHOM KoMMepunn HAMM «JTEHTA»

=

ANEKCEA UBAHOB BACWUJ/IN NAHOB AEHUC WUNKoB CEPFEW UNIOXA

OcHoBaTeb 1 pyKoBoauTe b 3aMecTuTeNb reHepanbHOro AMpeKTopa CEO YneH npaBneHus
Customer Experience OO0 «ApBaHTyM» Lockton Hub AccoumaLmmn 3KCNepPTOB PbiHKa
Laboratory putenna

OMUTPUA UNCTAKOB

PykoBoAUTENb NopThens NpoeKToB
Lockton Solutions Korzinka Go «JIEHTA» «IEHTA»

AJNTEKCEMN 9IKOBEHKO CAUOAMUP MAPYOXYIKAEB

OcHoBaTenb Chief Data Officer

BAKTbIAP MYXAMEQL

PyKoBoauTenb NopTdens NpoekTos
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KAPUHA BOJIbHOBA BANEPUM PYCUH YNYTBEK TABAKKAJ10B ong NAEHKO OTABEK HACbIPOB POMAH MA3YP
[MpekTop No nepcoHany CEO Mpencepnatens MpasneHus Mybank UneH HabnlopaTenbHoro CoseTa rpynmnbl Mpeacenatens CEO
'K TECHNODOM u Airba Ecosystem Logistics Orient Havas, HRD LieHTpanbHo-AsnaTckol OuHTex Accoumaumm Mountain Ridge: Executive Search,

Management Selection & IT
Recruitment

HAPIMCA EAMUMUP3AEBA 3UHAUOA CTAPYXUHA MAI3yM TONELWW HAOEXOA MEOABEOHUKOBA UPUHA NETPAKOBA OJ1blr'A YYAUHA
JupeKTop Nno npoekTam TpaHchopMaumnm HRD akocuctembl Uzum Co-ocHoBaTenb 1 CEO oHNanH cepBuca PykoBoguTens yye6Horo LeHTpa Korzinka OunpekTop no nepcoHany PykoBopuTenb cnyx6bl kKazHayencTsa
Ishonch EasyTap. Y4acTHUK peitT1Hra M Cosmetic Korzinka

Forbes «30 Monoxe 30»

4

MAPUHA MACITAHCKA4A AHAPA KYJNNATAEBA PYCTAM TOLLOB BAYECJ/TIAB KPIOYKOB
PykoBoauTenb AenaprameHTa NwnpekTop [lenapTameHTa ynpaBneHus TanaHTammn MpepcenaTens Accoumnaumm [OuvpeKTop Mo noructuke Bil
Mo PasBUTUIO NPOAYKTa Magnum IT-ALLIANCE

MouTa Poccun
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NMNOYEMY CTOUT NPUHATDb YHACTUE?

PACLUUMPEHUE TEOrPADOUU MNMPOLOAXK

- YBenuUmnTb 6a3y AenoBbiX M MONe3HbIX KOHTAKTOB. Bce 0 MocTaBKax M NOrMCcTMKe 3a ABa AHA.
- Mony4YrTb BO3MOXXHOCTb JTIMYHO MOOBLLATLCA C MpeacTaBUTENAMIM KPYMHENLLNX BpeH00B U
npwvBneYyb MHBecTUUMK. Cpeam y4acTHUKOB 6onee 25 KpyMnHbIX ceTeln.

TEXHOJTOT'MN K UHHOBALIUU

- MNoceTuTb AenoByto NPOorpamMMy M y3HaTb O TpeHaax B IT, HOBbIX TEXHOMNOMMAX B pUTenne v
BO3MOXHOCTAX ONTUMM3aLUMKM BU3HEC-MPOLLECCOB.

- CTaTb 3KCMOHEHTOM BbICTaBKM M MPEeacTaBMTb CBOIO MPOAYKLMIO LUMPOKOW ayanTOPUN.

- NMO3HAaKOMUTBLCHA C MHHOBALMOHHBIMU Pa3paboTKkaMm, KOTopble ByayT NpeacTaBieHbl B paMKax
EXpo, CpaBHUTb CyLLECTBYOLLME MpeasoXeHns.

\ - CobpaTtb MHDOPMALMIO O KOHKYPEHTaX, MOTEHLMANbHbIX MOCTaBLUMKAX M NapTHEPaX. j

HETBOPKWHI

- No3HaKOMUTbLCH € BnagenblaMm N PYKOBOOUTENAMM KPYMHbIX N CpeaHMX KOMMaHWM BO BpeMs

HedopManbHOro obLLeHUA.
- Hanpamyto 3aaTb BOMPOCHI SKCMepTaM M MoyYmTb HOBbIE MOEU U OLEHKY A/19 CBoero 6u1sHeca,
a Takyke obpecTy NoTeHLUManbHbIX MapTHePOB ANa busHeca.
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MABHDbIE TPEKU OE/TOBOU NMPOrPAMMbI ®OPYMA

MHHOBALLUM,
IT & TEXHOJIO'UMU

DOPAHUYAMU3UHI

KPUMNTOBAIJIIOTA KATEFOPUMHbIN
U BJIOKMEMH MEHEOXXMEHT

KOMMEPYECKASA
HEABUXMUMOCTDb
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Llenb npeMmnm — OTMETUTb CaMbIX OOCTOMHbIX NpeOcTaBUTENEN
PO3HMYHOIO PbIHKA, NpMBAEYb BHUMaHMeE NpodeCcCUOHaIbHOro
coobLecTBa K Hanbonee 3HaAYMMbIM OOCTVMIKEHUAM B 06NaCTU
PA3BUTUS PUTEWNSIA, @ TAKXKE MNOLENNTbCA CO cneumanmcTramMm
NYYLWMMU JOCTMXKEHUAMM OTPACIN.
CTapT npueMa 3aaBoK 1 uioHa 2026 ropa!
ByoyT onpeneneHbl nobegmntenu B cneayoumx HOMMHaLUMEAX:
KpynHenwaa cetb Central Asia
- Camag bbicTpopacTyulada ceTb Central Asia
- 2PPEKTUBHbBIN COBMECTHbIV MPOEKT (CETb M MOCTaBLUMK)
- JIydLlwmm NormMcTmyecKmMn cepBmc ana pmutenna
- Jlydwinim 6aHKOBCKUMM cepBUC ONa puTenna
- OUHTEX NPOEKT roga
- Jlyywmnim pabotonatens roga
- JlydL M noKynaTeNbCKUM OMbIT B pUTeisie
Konnabopauwna roga B putemnne
- Shop Design

o BceM BoMpocaM OTHOCUTENTbHO HOMMHALMM, 3a9BOK,
npenocraBngeMbix MaTepmanoB - awards@retailevent.ru

2700 000 UZS
CTOMMOCTb NoAaYU 3asiBKU: 200 $ ‘ 20 000 PYE

BbuneT Ha rana-y)>xvH 450 $ ‘ 6 000 000 UZS
(HarpaxpeHne AWARDS): 45000 PYB
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CTOUMOCTDb YYACTUA ONA OENETATOB ®OPYMA

NMAKET «CTAHAOAPT» MAKET «ONMTUMA»

BECM/IATHO 350 % | ss000pyE

35 000 PYB

[1aHHbIM MaKeTOM MOIyT BOCMOJ/Ib30BaTbCA:

JaHHbIM MakKeTOM MOryT BOCMO/1b30BaTbhCA:
putennepbl, FMCG KoMMNaHMK, opraHbl BNacTu.

KOHCaNTUHIOBble KOMMaHWM, MOCTaBLUMKN YCVT,
ancTpubbioTepbl, IT-koMNaHuM, 6GaHKK 1 ap.

NMAKET «NMPEMUYM» NAKET «OHJIAWH»

1000 $ | 13 500 000 UZS 350 $ | 4160 000 UZS

100 000 PYB 35000 PYB

B nakeT BxoouT:

- YyacTtme B Putenn-rinose.

- YyacTume B rana-y)xmHe (HarpaxgeHumm
npemMmen Awards).

- VIP-6enpy.
- MlHOMBMAOyanbHOe ConpoBoOXXaeHMe.

B makeT BxoOouT:

c ,D,OCTyI'I K OHJ'Ial;IH-TpaHC}'IﬂLI,MﬂM.

c |_|OCJ'Ie,EI,y}OLLI,l/Il;I OOCTYMN K 3armncnm TpaHCIAdLnNn
B IMYHOM KabuHerTe.
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NAPTHEPCKUE NAKETDI

CTPATETr'MYECKUMN
NAPTHEP

450 000 000 UZS
3500 000 PYB

35000 %

NMAPTHEP
PEFMCTPALUU

130 000 000 UZS
10 000 $ | 1000 000 PYB
NMAPTHEP

RETAIL PLOV

130 000 000 UZS
10000 $ | 1300900000

OononHutenbHaa nHdopmMmauumsa
06 ycnoBuax NnapTHepcCcTBa:

NNATUHOBbIU
NAPTHEP

320 000 000 UZs
2500 000 PYB

25000 $

FrEHEPAJIbHbIA NAPTHEP
AWARDS

200 000 000 UZS
15000 $ | 1500 000 PYB

NMAPTHEP VIP LOUNGE
(C NPEO,OCTABJIEHUEM KEUTEPUHTA)

130 000 000 UZS
10000 $ | 10090000y

30J/1I0TOMN
NAPTHEP

200 000 000 UZS
1500 000 PYB

15 000 $

ODULUATIbHDbIXA NAPTHEP
AWARDS

100 000 000 UZsS
7 500 $ | 750 000 PYB

NMAPTHEP
DOOTO3OHDI

85 000 000 UZS

6500 $ | 650 000 PYE

NAPTHEPCKMUE NAKETbI 19 OPFTAHU3ATOPOB U CMTMKEPOB CECCUA

OPIrAHU3ATOP CECCUM

50 000 000 UZs
400 000 PYB

4000 %

NMAPTHEP CECCUMU

40 000 000 UZS
3000% | 300 000 PYB

25 000 000 UZS
2000 $ | 200000pyE

Bce cnoHcopcKkue n peKflaMHble BO3MOXXHOCTU MOTYT 6bITb aganTupoBaHbl Mo 3anpocbl U UHTEPEeCHI BalLle KOMMaHUM,
4YTO NO3BOJIUT MaKCUMaAJIbHO 3¢¢eKTVIBHO ncnonb3oBaTb KOMMep‘-IeCKVIVI noreHuunan <DopyMa.
Bo3MOXXHO co3aaHMe HecTaHAAPTHbIX M MHAUBUAYaNbHbIX CMOHCOPCKUX U PEKTaMHbIX peLLIeHVIVI. MbI TaK)Xe rotosbl OscyD,VITb C BaMu crneumasibHble NPoOeKTbl B paMKaX CrOHCOpPCTBa.
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CTOMMOCTDb YHACTUA B BbICTABKE

CTOMMOCTb Y4acTUS CK/1aAblBaeTcs U3 CTOMMOCTU PErmMcTPaLMOHHOIo B3HOCA SKCMOHEHTa U CTOMMOCTU BbICTAaBOYHOM Miowwaamu (o6opynoBaHHOM MU Heo6opyaoBaHHOM).
CTOMMOCTb BKJ1IOHaET Hasoru.

3300 000 UzZs
250 $ ‘ 25 000 PYB

HEOBOPYJOBAHHAA
BbICTABOYHA4A NMJIOWAAD

3AN

2700 000 UZS
200 % | 20 000 PYB SRl

DOME

3900 000 UZS
300 % | 30 000 PYB e

Mpu Nokynke nnowaan 6e3 3acTpovkKn
BO3MOXHa TOJIbKO "HAUBUAYaJibHadA
3acTpoMKa no npeasapuTenibHOMY
cornacoBaHuio ¢ [iIMpeKuuemn.

PasmewieHne Pop-Up KOHCTPYKLUM -
3anpeLueHo.

PEFMCTPALLUOHHbIN B3HOC 3KCMOHEHTA

BkJitoyaeT B cebq perucrtpauuio ydacTHUKos dopyMa ¢ nonyvyeHMUeM rnakeTa YYacTHUKa U MocelleHne MeponpuaTmia 4enoBom
nporpamMmmbl CENTRAL ASIA TRADE FORUM 2026.

MHAUBUAYAJIbHA4A

B OBOPYOOBAHHAS
3ACTPOUKA BbICTABOYHAS MJIOLLALD

3900 000 UZS 3AN
300 $ |

3a M2
30 000 PYB 390 $ | 5150 000 UZS | 33 M2
. 39 000 PYB
ApeHAa naowaaun He BKJIlo4YeHa.

CTOMMOCTb BapbUpyeTcs OT 06beMa pa6oTbl .
DOUE

6 500 000 UZS
490 $ | 49 000 PYB R

Y

FHMAAH

MHPopMaLUIo 0 cBOBOAHbIX CTEHAAX MOXHO YTOUHUTL B Anpekunmn dopyma: info@retailevent.ru unu +7 (495) 323 71 07
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ODPUC B YIBEKUCTAHE
TawkeHT °* [lMpocnekT Myctakunnuk,7 < Ground Zero
+998 91-006-05-43 - info@expertcongress.uz

OoOdUC B MOCKBE
fonoBuHcKoe W., 5A - BLl «BogHbin» od. 10019.4
+7 (495) 323-71-07 - info@retailevent.ru




